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COVID-19’s Impact on Respiratory Brands

The current public health pandemic is impacting healthcare stakeholders from doctors and nurses
in the frontlines to payers and PBMs. EVERSANA™ is monitoring the constant changes to access
and benefit consideration, tracking payer responses and key trends that may impact respiratory brands.

According to a recent research released by Health Strategies Insights by EVERSANA™, the management
of asthma, COPD, and other respiratory conditions is a high priority in the era of COVID-19 with less
life-threatening chronic conditions such as autoimmune diseases taking the back seat for now.

Physicians are using a variety of asthma and COPD products to treat COVID-19 patients, placing a
strain on supply. Most respiratory patients have access to their medications they need at this moment;
however, physicians expect to switch some patients to alternative products within the same class to
ensure treatment continuity.
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Source: Health Strategies Insights by EVERSANA,
Brand Access, Marketplace Dynamics - Respiratory, May 2020.

In the effort to support continuity of care to patients on office-administered therapies, health plans
have taken numerous measures to ensure seamless benefit consideration and approval management
during the COVID-19 pandemic. These efforts typically include supporting physicians in providing safe
and seamless administration of office-administered therapies within their office by lessening tedious
administrative tasks (e.g., prior authorizations, reauthorizations etc.)

Plans are slightly more likely to support efforts for office-administration of asthma biologics than certain
other OA categories such as oncology, potentially because they feel the oncology patient is more
vulnerable and/or may believe that a quick asthma injection/monitoring creates limited exposure.

However, a quarter of plans have not made any changes to office-administered asthma biologic
policies, and do not anticipate doing so, leaving all safety and management policies in the hands
of the providers.
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No/dramatic delays to reviews or contracting
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Companies offering performance-based rebate contracting should incorporate anticipated additional
utilization due to COVID-19 into their expected volume of respiratory products when developing
contract terms.

To learn more about Health Strategies Insights by EVERSANA™,
visit eversana.com/products/health-strategies-insights.
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